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Abstract

Entrepreneurship is an important factor for economic development, innovation and employment creation. In
the Indian Culture, entrepreneurship is heavily impacted by traditional values that highlight ethical business
practices, social responsibility and sustainable growth. The research named “Empowering Tomorrow’s
Entrepreneurs: Fostering Startups and Innovation with Indian Values” intends to analyze the impact of socio-
demographic determinants on entrepreneurial success and identify the main enablers that empower
entrepreneurs in selected cities of Gujarat State. The research has used a quantitative technique together with
survey-based data gathering and statistical analysis including Chi-Square testing to evaluate variances in
entrepreneurial perspectives. The findings show that age, gender, educational qualification and income levels
are important factors influencing entrepreneurs’ access to financial and institutional resources, ability to react
to market changes and compliance with ethical business practices. The research underlines that although
financial and institutional backing is vital, entrepreneurs with deep Indian values are more concerned with
ethical leadership, sustainable growth, and community well-being. The research offers useful insights to policy
makers, financial institutions and business support organizations to develop specific interventions to promote
value-driven entrepreneurship. Startups may blend Indian ethical tenets with modern business approaches to
build a robust, inventive, and socially responsible ecosystem, setting the stage for enduring prosperity in
Gujarat and beyond.
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1. Introduction

Entrepreneurship is one of the key drivers of economic growth, creative thinking, and employment in every
country. In India, a country noted for its rich cultural past and core values, entrepreneurship is not simply
about commercial enterprise; it is about developing sustainable, ethical and socially conscious businesses.
Government programs like Startup India, Make in India, Digital India and Atmanirbhar Bharat are taking the

Indian startup ecosystem on an exponential growth path. But beyond legal support and conditions in the
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market, an Entrepreneur’s success is greatly affected by Indian values that prioritize integrity, resilience,
community development and sustainability.
In the past couple of years, India has become one of the top startup destinations in the world, with 100+
unicorns and a vibrant startup ecosystem. Startups are not just profit-driven but also driven by the commitment
to social well-being, environmental sustainability and business ethics through the integration of traditional
Indian wisdom and modern innovation. This study explores the role of Indian values in shaping entrepreneurial

success and how startups can integrate these values to drive long-term growth.

2. Literature Review

Veni, J. (2023) mentioned that a flourishing economy is driven by an entrepreneurial mindset. Economic
advancement, access to products and services, and quality of life are all enhanced by entrepreneurship. By
combating poverty or developing environmentally friendly products, many business owners enhance both
their own and others’ quality of life. It is believed that entrepreneurship promotes innovation, market
development, change, and wealth creation, all of which contribute to economic growth. In order to create new
goods, concepts, and solutions, entrepreneurs are crucial. Agritech companies are developing cutting-edge
solutions for supply chain management, precision farming, and market connectivity. These adjustments may
increase farmers’ earnings, spending, and output. Small towns and hamlets benefit from company growth and
wealth. Because money and growth spur new businesses, which in turn spur more money and growth, the
cycle never ends. Startups provide individuals work so they can support their families. Startups reduce
unemployment by generating new employment opportunities. Jobs like this, which take a lot of education and
expertise yet pay well, build the middle class. Technology and economic growth are rising.

Aithal, P. S., & Aithal, S. (2023) defined that there has never been a greater demand for academic innovation
in the dynamic field of higher education. Rethinking how we educate our children for the future is essential
as we approach a new period marked by swift technical breakthroughs, changing economic paradigms, and
global issues. The promise of Al-driven job automation, and the job losses that come with it, drives up the
demand for entrepreneurship. The demand for incubations has been mentioned as a super-innovation that has
the potential to completely revolutionize higher education. Incubation ship, a process that transforms students
to explore and develop their business ideas to finally start Enterprises, is a huge break from standard
educational frameworks. It’s a major shift in our understanding of the nexus between innovation,
entrepreneurship and education. This essay argues convincingly for incubation ship, recognizing that it is a
necessary answer for the difficulties with conventional higher education institutions. They seek to underscore
its enormous potential for students, academic institutions, and the world economy. Incubation ship is more
than simply a teaching technique, it will create a new generation of forward-thinking, self-reliant and problem-
solving people who will navigate and contribute to a world that is more dynamic, linked and complicated than
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ever before. In this study, we will explore the creative approach of incubation ship and its relevance to our
ever-evolving society, as well as its importance to the future of higher education. This is conceptual study that
utilizes our original notion and develops it as conceptual model using data acquired from multiple sources
including as academic articles and Al-powered GPTs at different phases of this methodical incubation ship
model creation. This paper reviews and evaluates the new paradigm of experiential learning called “incubation
ship” that uses a range of sophisticated research methods, including design, analysis, comparison, assessment,
interpretation, and idea creation to foster entrepreneurs in the higher education level. The study suggested a
new paradigm to produce creative entrepreneurs through a semester-long initiative nicknamed an incubation
ship by cultivating business leaders to establish their own enterprises as startups in a super-innovation in
higher education.

Padhiyar, y. j., et.al, (2023) discussed that for a rapidly expanding country like India, the agricultural sector
has always been essential to food security and socioeconomic growth. Nonetheless, it finds itself at the
intersection of hitherto unheard-of opportunities and difficulties in the modern world. Nowadays, young
people are fleeing the agriculture industry because they don’t think it pays as much as the banking, information
technology, service, etc. industries. Building a supportive agriculture entrepreneurial environment and
fostering grassroots innovation are essential for navigating this complicated terrain. The importance of
supporting agricultural entrepreneurship through company incubation is explored in this main article, with an
emphasis on using grassroots innovation to propel sustainable development as a whole. In order to create an
agricultural entrepreneurial ecosystem that encourages grassroots innovation and supports sustainable
agricultural development, this paper analyzes studies of agricultural startups and extracts lessons from

successful agribusiness incubators.

3. Research Methodology

3.1.Research Problem

In the rapidly evolving global economy, startups play a vital role in driving innovation, economic growth, and
employment generation. However, many entrepreneurial ventures face challenges such as inadequate financial
support, lack of mentorship, policy constraints, and difficulty in sustaining long-term growth. While India has
witnessed a surge in startup culture, there is a growing need to align entrepreneurial development with Indian
values—such as ethical business practices, social responsibility, and sustainability to create ventures that not
only thrive economically but also contribute meaningfully to society. The existing research on startups
primarily focuses on technological advancements and financial aspects, with limited emphasis on the
integration of cultural and ethical values in entrepreneurial success. This study aims to explore how fostering
startups and innovation with Indian values can create a more resilient, socially responsible, and sustainable

entrepreneurial ecosystem, ultimately contributing to the nation’s holistic economic development.
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3.2.0Dbjectives of the Study
The objectives of the study are mentioned below:
e To identify the socio-demographic profile of the entrepreneurs from the selected cities of Gujarat State.
e To ldentify the important factors for the empowering the entrepreneurs for their success and growth.
e To see the significant difference of opinion between the socio-demographic profile of the entrepreneurs

towards the factors for the entrepreneurs for their success and growth.

3.3.Hypothesis of the Study

Based on the objectives of the study, the Hypothesis of the Study are mentioned below:

e HO1: To see the significant difference of opinion among the entrepreneur’s success and growth in terms
of the gender profile from the selected cities of Gujarat State.

e HO02: To see the significant difference of opinion among the entrepreneur’s success and growth in terms
of the age profile from the selected cities of Gujarat State.

e HO03: To see the significant difference of opinion among the entrepreneur’s success and growth in terms
of the educational qualification profile from the selected cities of Gujarat State.

e HO4: To see the significant difference of opinion among the entrepreneur’s success and growth in terms

of the annual income profile from the selected cities of Gujarat State.

3.4.Societal Importance of the Study

Entrepreneurship played a crucial role in shaping a nation’s economic and social fabric, and fostering startups
with Indian values ensures sustainable and inclusive growth. By integrating traditional ethics, innovation, and
technological advancement, this approach nurtures businesses that prioritize community welfare,
environmental responsibility, and economic self-reliance. Indian values such as resilience, ethical leadership,
and collaborative growth contribute to creating ventures that not only drive economic prosperity but also uplift
marginalized communities through job creation and skill development. Moreover, by promoting innovation
rooted in cultural wisdom, startups can develop globally competitive solutions while maintaining a strong
social impact. Encouraging entrepreneurship with an Indian ethos strengthens the startup ecosystem, fosters

self-sufficiency, and positions India as a global hub for sustainable innovation and business excellence.

4. Data Analysis and Interpretation
Obijective 1: To identify the socio-demographic profile of the entrepreneurs from the selected cities of Gujarat
State.

Table 1: Socio-Demographic Profile of the Entrepreneurship from the selected cities of Gujarat State
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Socio-Demographic Profile of Entrepreneur |[Frequency % of
Frequency
Gender
Male 82 63.08
Female 48 36.92
Age
Less than 30 Years 37 28.46
30 — 45 Years 46 35.39
46 — 60 Years 28 21.54
Above 60 Years 19 14.62
Educational Qualification
Schooling 13 10.00
Under-Graduation 28 21.54
Graduation 31 23.87
Post-Graduation 39 30.00
Doctorate 09 06.92
Professional Degree 10 07.69
Annual Income
Up to Rs. 30,000 24 18.46
Rs. 30,001 — Rs. 50,000 39 30.00
Rs. 50,001 — Rs. 1,00,000 38 29.23
More than Rs. 1,00,000 19 14.62

(Source: Research Result)

Figure 1: Socio-Demographic Profile of the Entrepreneurship

Socio-Demographic Profile of Entrepreneurs

(Source: Research Result)
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The socio-demographic profile of entrepreneurs provides crucial insights into the gender distribution, age
groups, educational qualifications, and income levels of individuals engaged in entrepreneurial activities.
The data indicates that 63.08% of entrepreneurs are male (82 individuals), while 36.92% are female (48
individuals). This suggests that while male entrepreneurs dominate the startup ecosystem, a significant number
of female entrepreneurs are also actively participating. The representation of women in entrepreneurship is
promising, reflecting gradual progress toward gender inclusivity in the business landscape.
The majority of entrepreneurs belong to the 30-45 years age group (35.39%), followed by those under 30
years (28.46%). Entrepreneurs in the 4660 years age group constitute 21.54%, while only 14.62% are above
60 years. This indicates that the entrepreneurial ecosystem in Gujarat is largely driven by young and mid-
career professionals, who likely bring innovation and adaptability to their ventures. The presence of older
entrepreneurs suggests that experience and expertise also play a significant role in business leadership.
A significant proportion of entrepreneurs have higher education, with 30.00% holding a post-graduation
degree and 23.87% being graduates. Those with an undergraduate degree account for 21.54%, while only
10.00% have completed schooling. Additionally, 6.92% hold a Doctorate degree, and 7.69% possess a
Professional Degree. The findings indicate that education plays a crucial role in entrepreneurship, as a majority
of business owners have formal academic training, which may enhance their strategic decision-making and
business acumen.
Entrepreneurs earning Rs. 30,001 — Rs. 50,000 per month form the largest group (30.00%), followed by those
earning Rs. 50,001 — Rs. 1,00,000 (29.23%). 18.46% of entrepreneurs earn up to Rs. 30,000, while 14.62%
have an income exceeding Rs. 1,00,000 per month. This suggests that a significant number of entrepreneurs
have achieved moderate financial stability, while a smaller percentage have scaled their businesses to high-
income levels.
Objective 2: To Identify the important factors for the empowering the entrepreneurs for their success and
growth.

Table 2: Important Factors for the empowering the entrepreneurs for their success and growth with

Indian Values.
Factors |Statements Mean

Access to Financial assistance from banks, venture

Financial and Capitalists, and government schemes is crucial for the success off 3.25
startups.

Institutional The availability of startup incubators and mentorship programs

Support significantly enhances 3.99
Entrepreneurial growth.
Institutional policies and government incentives 4.02
are sufficient to support new business ventures.
Entrepreneurs have easy access to funding sources necessary for
business expansion and 2.47
Sustainability.
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Continuous innovation is essential for startups to 3.78
remain competitive in the market.
Innovation and Entrepreneurs should regularly adapt their
Market Products and services based on changing consumer preferences. 2.61
Adaptability Investment in research and development (R&D) 4.36

Is a key driver of startup success.
Digital transformation and technology adoption

Significantly enhance business growth and sustainability. 3.29
Ethical business practices help build trust among 4.22
Ethical and Customers, investors, and stakeholders.
Sustainable Entrepreneurs ~ should  prioritize  social
Business Responsibility and environmental sustainability in their business  3.15
Practices operations.
Long-term business success is strongly linked to
Maintaining integrity and transparency in operations. 2.64
Consumers prefer businesses that follow ethical and sustainable
practices over those that focus 2.88

Solely on profit-making.
(Source: Research Result)

Figure 2: Important Factors for the empowering the entrepreneurs for their success and growth with
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The analysis of key factors influencing entrepreneurial success—Access to Financial and Institutional
Support, Innovation and Market Adaptability, and Ethical & Sustainable Business Practices—reveals critical
insights into how entrepreneurs perceive these elements in their journey toward sustainable growth.

Access to Financial and Institutional Support

e Entrepreneurs acknowledge the importance of financial assistance from banks, venture capitalists, and
government schemes (Mean: 3.25), but the relatively moderate score suggests that access to funding
remains a challenge.

e The role of startup incubators and mentorship programs is highly valued (Mean: 3.99), indicating that
guidance and networking opportunities significantly contribute to entrepreneurial growth.

e Institutional policies and government incentives are perceived as supportive (Mean: 4.02), suggesting a
generally favorable policy environment.

e However, ease of access to funding sources scores the lowest (Mean: 2.47), indicating that despite

available policies, practical challenges in securing financial aid still exist.

Innovation and Market Adaptability

e Entrepreneurs strongly agree that investment in R&D is a key driver of startup success (Mean: 4.36),
highlighting the importance of continuous innovation.

e Digital transformation and technology adoption also receive a moderately positive rating (Mean: 3.29),
suggesting that while technology is important, its adoption is not yet widespread.

e While the necessity of continuous innovation is acknowledged (Mean: 3.78), the relatively lower score for
adapting to consumer preferences (Mean: 2.61) suggests that many entrepreneurs may struggle with real-

time market responsiveness.

Ethical and Sustainable Business Practices

e Entrepreneurs strongly believe that ethical business practices help build trust (Mean: 4.22), reinforcing the
role of integrity in long-term success.

e Social responsibility and environmental sustainability have a moderate acceptance (Mean: 3.15),
suggesting that while recognized, they may not be a top priority for all entrepreneurs.

The lowest-rated statements—integrity and transparency in operations (Mean: 2.64) and consumer preference

for ethical businesses over profit-driven models (Mean: 2.88)—indicate that while ethical practices are valued,

they may not always translate into immediate business advantages in the current market.
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Table 3: Significant Difference of Opinion between the Socio-Demographic Profile of the

Entrepreneur and Factors for the empowering the entrepreneurs for their success and growth with

Indian Values
Socio-Demographic Profile * Factors for Chi-

Entrepreneurs Square P Value Sig. or not

Success with Indian Values
Gender * Access to Financial and 12.672 0.001* Significant
Institutional Support
Gender * Innovation and Market 0.641 0.200 No Significant
Adaptability
Gender * Ethical and Sustainable 8.364 0.002* Significant
Business Practices
Age * Access to Financial and 11.664 0.000* Significant
Institutional Support
Age * Innovation and Market Adaptability 19.641 0.000* Significant
Age * Ethical and Sustainable Business 12.364 0.000* Significant
Practices
Educational Qualification * Access to 14.528 0.000* Significant
Financial and Institutional Support
Educational Qualification * Innovation 1.641 0.254 No Significant
and Market Adaptability
Educational Qualification * Ethical and 7.684 0.010* Significant
Sustainable Business Practices
Annual Income * Access to Financial and 6.365 0.024* Significant
Institutional Support
Annual Income * Innovation and Market 10.215 0.000* Significant
Adaptability
Annual Income * Ethical and Sustainable 8.541 0.030* Significant
Business Practices

(Source: Research Result)

HOL1: There is no significant difference of opinion among the gender of entrepreneurs towards the factors for
the empowering the entrepreneurs for their success and growth with Indian Values.

HO2: There is no significant difference of opinion among the age of entrepreneurs towards the factors for the
empowering the entrepreneurs for their success and growth with Indian Values.

HO03: There is no significant difference of opinion among the educational qualification of entrepreneurs
towards the factors for the empowering the entrepreneurs for their success and growth with Indian Values.
HO4: There is no significant difference of opinion among the annual income of entrepreneurs towards the

factors for the empowering the entrepreneurs for their success and growth with Indian Values.

The Chi-Square test results indicate a significant difference of opinion between various socio-demographic

factors and key determinants of entrepreneurial success rooted in Indian values.
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Gender plays a crucial role in shaping entrepreneurs’ access to financial and institutional support (p =

0.001) and their approach toward ethical and sustainable business practices (p = 0.002). This suggests that

male and female entrepreneurs perceive financial access and ethical business differently, which may be

influenced by societal norms, opportunities, or systemic barriers.

e Age significantly influences all three factors—financial and institutional support (p = 0.000), innovation
and market adaptability (p = 0.000), and ethical and sustainable business practices (p = 0.000). This implies
that entrepreneurial perspectives evolve with experience, and younger versus older entrepreneurs may
have different approaches toward business growth, ethical considerations, and market adaptation.

e Educational Qualification is a key differentiator for access to financial and institutional support (p = 0.000)
and adherence to ethical and sustainable business practices (p = 0.010). However, education does not
significantly influence views on innovation and market adaptability (p = 0.254), indicating that
entrepreneurial adaptability may depend more on experience and industry exposure than formal education.

e Annual Income significantly impacts entrepreneurs’ perspectives on all three factors—financial support

(p =0.024), innovation and market adaptability (p = 0.000), and ethical and sustainable business practices

(p = 0.030). Higher-income entrepreneurs might have better financial access, greater capacity for

innovation, and more resources to integrate ethical business strategies.

5. Findings, Conclusions and Suggestions of the Study

The findings emphasized that age, gender, education, and income levels influence how entrepreneurs perceive
and access financial resources, innovate in their businesses, and incorporate ethical business practices, all of
which are crucial for fostering entrepreneurial success within the framework of Indian values. Understanding
these socio-demographic

Influences can help policymakers, financial institutions, and support organizations design targeted

interventions to empower entrepreneurs for sustainable growth.
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